
KUWAIT CITY, July 8: As it is al-
ways been their aim to offer the best 
services to the customers, Kuwait Au-
tomotive Imports Company (KAICO) 
which was co-founded by Al Shaya 
and Al Sagar in 1949 and best known 
for its quality service delivery on all 
kinds of automobile related products, 
has launched an instalment campaign 
for its Pre-owned Chevrolet Cars (Im-
pala, Caprice & Suburban). A peace of 
mind, affordability and trust worthy 
package that incorporates (NO down 
payment and 0% interest) has been 

implemented in this campaign. In ad-
dition to one year/20,000 km (which-
ever comes fi rst) warranty on engine 
& transmission and a gift of 1,500 litre 
gasoline for more comfortable winning 
deal. 

The offered vehicles have the cred-
ibility and suitability to the comfort 
and quality requirement. 

The Chevy Caprice: aside its very 
sophisticated interiors that comple-
ments its classy exterior look, with 
its V8 powerful engine and 6 speed 
automatic transmission is available in 

this offer with 3 different variants (LS, 
LTZ & Royal), the monthly payment 
starts from KD 70 only. 

The Chevy Subruban LT: one of 
the most suitable for adherents of old-
school truck design as a result of its 
strength, with a monthly payment of 
KD 138 only. 

The Suburban LT: comes with 
many features such as power lift gate, 
navigation system, rear camera, power 
seats and 20” chrome wheels, it is also 
awarded four stars overall safety rat-
ing. It also received four stars in the 

frontal crash category. Five stars were 
awarded for side crashes, and the rollo-
ver rating was three.

Last but not least The Chevrolet Im-
pala LS: with a monthly payment of 
KD 50 only, is an excellent full-size 
fi ve passenger sedan with a spacious, 
well laid out interior, and a V-6 engine.

For more info, visit the KAICO 
used cars showroom in Al-Rai (4th 
Ring Road), beside Geely, Mazda 
and Peugeot Showrooms or call any 
of the following numbers: 97390909, 
66946649, 69011429, 66884163.

KUWAIT CITY, July 8: As 
part of its endeavor to reward its 
customers and satisfy their bank-
ing needs, Ahli United Banks 
has announced the launch of its 
new promotional campaign with 
“Pearls Points Program” when 
using AUB credit and prepaid 
cards, commencing from 8th July 
to 9th September 2019 for the 
summer season. Customer can 
change this summer into prizes 
up to 500,000 point with Pearls 
Rewards Program where they 
can redeem these points for free 
tickets from Kuwait Airways, 
Gulf Air or Qatar Airways. 

The campaign offers six prizes 
to be announced in two draws. 
In each draw three prizes are 
offered. The fi rst prize is 500,000 
point, second prize is 250,000 
point and the third prize is 
150,000 point. The fi rst draw will 
take place on August 20, 2019, 
and the second draw on Septem-
ber 12, 2019 in the presence of a 
representative from the Ministry 

of Commerce and Industry.
During the campaign, custom-

ers will be able to enter the draw 
when they spend KD 100 before 
the draw date. The campaign 
gives a customer one chance to 
enter the draw for every KD 10 
spent locally using their credit or 
prepaid cards, and three chances 
to enter the draw for every KD 
10 spent internationally using 
their debit cards. The higher 
amount they spend, the higher 
winning chance they get.

Commenting on the campaign, 
Ranjan Sen, General Manager, 
Retail Banking at AUB said in a 

press release: AUB pays special 
attention to its customers; holders 
of different banking cards.

Sen added: In recognition to 
our valued customers, we will 
continue to provide them with 
more attractive offers, and we 
always strive to innovate new 
and appealing ways to make 
shopping more enjoyable and 
profi table for AUB credit/debit  
cardholders, adding that AUB 
promotional campaigns are one 
of the added value offered by the 
Bank to its customers this year.

Sen pointed out that this 
time to launch the campaign 
is selected successfully as it 
coincides with the summer and 
holidays season which usually 
sees a high shopping movement 
by customers, pushing the bank 
to enhance the cards benefi ts and 
rewards to encourage cardholders 
to use their banking cards in their 
shopping due to the benefi ts and 
added value they offer.
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KUWAIT CITY, July 8: Burgan 
Bank, announced today Hzoum 
Qablan Hzoum Alshammari as the 
lucky winner of the Al Thuraya Sal-
ary Account monthly draw. 

The draw rewards new and ex-
isting customers who transfer their 
salary to Burgan Bank by offering 
them a chance to win a Nissan Pa-
trol SUV every month. With every 
KD 10 available in the account, the 
customer receives one chance to en-
ter the draw.

The Al Thuraya account hold-
ers have the option to hold money 
in Kuwaiti Dinar and other major 
currencies and can access account-
related services such as standing 
orders, loans and credit cards, and 
benefi t from the discounts and of-
fers throughout the year.

Customers wishing to open the 
Al Thuraya account can do so by 
simply visiting the nearest Bur-
gan Bank branch and obtain all the 
necessary details, or simply call 
the bank’s call center on 1804080. 
For further information, customers 
can also visit the bank’s website on 
www.burgan.com.

DUBAI, UAE, July 8:  Forbes Mid-
dle East unveiled the 7th top Indian 
leaders in the Middle East recogniz-
ing the achievements of the Arab 
world’s most successful Indian busi-
ness leaders.

Yusuffali MA, Chairman of Lulu 
Group tops the list followed by BR 
Shetty, Sunil Vaswani, Ravi Pillai, 
PNC Menon and Dr Azad Moopen 
among others.

At a gala ceremony held at the 
Palazzo Versace Dubai on Wednes-
day HE Navdeep Singh Suri, Indian 
Ambassador to the UAE and HH 
Sheikh Mohammed Bin Maktoum 

Bin Juma Al Maktoum released the 
highly anticipated and prestigious 
annual issue.

Other prominent businessmen in 
the top 15 include Dr Shamsheer 
Vayalil, Adeeb Ahamed and Sham-
lal Ahamed, which is a great rec-
ognition for the young generation 
Malayalee business leaders who 
are making an impact in the Middle 
East.

In his address HE Navdeep Sin-
gh Suri said, “these visionary and 
dynamic personalities successfully 
established business organizations 
contributing immensely to the eco-

nomic and socio-cultural fabric of 
this region, are very much part of 
this great country. Forbes’ annual 
list is a great recognition for these 
visionary leaders who have set 
benchmarks in various businesses 
of course ably supported by the 
wonderful business environment 
created by the rulers of this great 
country”.

The 2019 edition of the list in-
cluded business leaders from various 
sectors like retail, industrials, health-
care, banking and fi nance, both in 
owners and executive management 
categories. Gulf Bank names winners of Al Danah

weekly draw for week June 30-July 4
KUWAIT CITY, July 8: Gulf Bank 
held its weekly draw on July 7, 2019 an-
nouncing the names of the winners for 
the week of June 30 until July 4, 2019. 
The weekly draw consists of fi ve win-
ners who receive KD1,000 each, every 
week. 

The winners this week are:   
Najah Kadhem Mohammad Alma-

trouk
Madiha Abdo Abdul Wahed Shehata
Dawoud Ahmad Hussain Qabazard
Mohammad Khalaf Hassan Abdullah
Najah Ali Salem Aldarawi
Gulf Bank’s third Al Danah quarterly 

draw for the prize of KD500,000 will be 
held on Sept 25, 2019. The fi nal Al Da-
nah draw for KD1,000,000, will be held 
on Jan 16, 2020, where the Al Danah 
millionaire will be announced at a live 
event.

Gulf Bank encourages customers to 
increase their chances of winning with 
Al Danah by depositing more into their 
Gulf Bank accounts using the new ePay 
(Self-Pay) service, which is available on 
Gulf Bank’s online and mobile banking 
services.

Al Danah offers a number of unique 
services to customers, including the Al 
Danah Deposit Only ATM card, which 
allows account holders to deposit money 
into their accounts at their convenience. 
Account holders can also calculate their 
chances of winning the draws through 
the ‘Al Danah Chances’ calculator avail-
able on the Gulf Bank website and app.

Gulf Bank’s Al Danah account is 
open to Kuwaiti and non-Kuwaiti resi-
dents of Kuwait. Customers require a 
minimum of KD200 to open an account 
and the same amount should be main-
tained for customers to be eligible for 
the upcoming Al Danah draws. If the 
customer’s account balance falls below 
KD200 at any given time, a KD2 fee will 
be charged to their account monthly un-
til the minimum balance is met. Custom-
ers who open an account and/or deposit 
more will enter the weekly draw within 
two days. To take part in the Al Da-
nah 2019 upcoming quarterly and yearly 
draws, customers must meet the required 
hold period for each draw. Furthermore, 
loyal Al Danah customers are rewarded 
with loyalty chances. Loyalty chances 
are the total chances accumulated from 
the previous year which are added to the 
customer’s chances the following year. 
Terms and conditions apply.

The Al Danah draws are all approved 
by and held in the presence of a repre-
sentative from the Ministry of Com-
merce. Furthermore, Gulf Bank have 
partnered with Ernst and Young Kuwait 
(EY) with reference to “Al Danah Prize 
Draw” system in order to assist in as-
sessing processes, technical controls 
considering relevant parameters and 
provide recommendations in-line with 
industry leading practices. The study 
was conducted in line with industry 
standards and control requirements rel-
evant to similar prize draw schemes.

KUWAIT CITY, July 8: Zain, the 
leading digital service provider in 
Kuwait, announced its sponsorship 
of KON Social Entrepreneurship 
Program in collaboration with 
Babson College in Boston, as part 
of Zain’s Strategic Partnership with 
LoYAC, a non-profi t organization 
that aims at developing the youth’s 
talents and skills.

Zain’s sponsorship of the KON 
Social Entrepreneurship Program 
comes as part of its Strategic 
Partnership with LoYAC, which 
continues this year for over 15 
consecutive years. The partnership 
comes in line with the company’s 
Corporate Sustainability and Social 
Responsibility Strategy, which 
centers around the development of 
the Education and Youth sectors, 
especially in regards to nurturing 
and developing entrepreneurial 
skills within the youth. 

KON, one of LoYAC’s latest 
youth development programs, 
trains youth (12-16 years) in the 
area of Social Entrepreneurship 
throughout 6 weeks at the Ameri-
can University in Kuwait. The 
program is brought to Kuwait in 
collaboration with Babson College 
in Boston, considered the most 
prestigious entrepreneurship col-
lege in the United States and the 
number one institution in the world 
for entrepreneurship education.

Initiatives
This year, Zain’s support to 

LoYAC will extend to a great 
number of educational initia-
tives and programs that cater to 
developing the youth’s skills and 
talents, including KON Social 
Entrepreneurship Program, the 
LoYAC AC Milan Soccer School, 
and more. 

Through its Strategic Partner-
ship with LoYAC, Zain also trains 
hundreds of students as part of 
the LoYAC Summer Internship 
Program. The students take part 
in completing tasks, learning new 
skills, and go through professional 
training in the real business world 
at various departments and divi-
sions within the company. Zain 
also offers the students fi nancial 
rewards in recognition of their 
efforts and as an encouragement to 
their dedication. 

Zain is proud to be one of the 
Strategic Partners of LoYAC since 
its inception, especially that it is 
considered one of the most promi-
nent national programs that cater to 
the youth and offers them a healthy 
and empowering environment to 
develop their skills and talents in 
an educational, fun, and social 
atmosphere. 

Zain believes in the development 
of the communities in which it 
operates, and it is a very impor-
tant part of the company’s overall 
success. The company considers 
education as a core element in the 
community development process, 
and it will continue to support it to 
contribute to the further progress of 
the country’s youth. 

Since its inception in 2002, 
LoYAC has grown to be the fi rst 
choice of the youth in Kuwait 
when it comes to innovative and 
high quality educational programs. 
LoYAC runs several programs for 
the youth to develop their profes-
sional skills, enhance their personal 
growth and to help them fi nd their 
sense of purpose by extending 
themselves to others.


