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Group photo from the event.

NBK dedicated to honoring outstanding children of staff for their effort and academic excellence: Sulaiman Al Marzouq

National Bank of Kuwait (NBK)
honored the children of staff who
achieved excellence in the aca-
demic year 2018/19, in recognition
of their hard work and efforts, in a
customized ceremony held on their
honor.

Students and their families joined

the event which was attended by
Sulaiman Al Marzouq, NBK-Kuwait
Deputy CEO and Emad Al Ablani,
NBK General Manager — Group
Human Resources along with a
group of NBK Officials.

Al Marzouq congratulated the
students and urged them to con-

tinue working hard to achieve their
goals. “This event is an integral part
of our CSR initiatives aimed at sup-
porting the education sector,” said
Al Marzoug. “We at NBK firmly be-
lieve in students’ capabilities and
their great potentials. We are proud
of our children and what they have

achieved and will achieve in the
long run” Al Marzouq explained, “I
wish them success in their future
studies and strive for them to excel
to build the right foundation as they
are the future of our country.”
“NBK is dedicated to honoring
the outstanding children of staff in

recognition of their academic ex-
cellence and effort each year, and
also in recognition of the parents
who constantly grant all the neces-
sities of their children to ensure
their success,” Al Marzouq added.

NBK has successfully main-
tained its commitment to educa-

tional purposes and student sup-
port for more than 6 decades. NBK
supports education and excellence
for the youth of Kuwait in a variety
of ways, including holding such
honoring ceremonies to recognize
and reward students striving to-
ward excellence.
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Group photo of AUK freshmen during the orientation.

Dr. Rawda Aww

AUK President, Dr Rawda Awwad welcomes new students during the stu-
dent orientation event.

AUK President credits staff and faculty’s hard work

AUK student promoting a club during the involvement fair on campus.

AUK kicks off new academic year with orientations, activities

KUWAIT CITY, Sept 12: The Ameri-
can University of Kuwait (AUK) began
the 2019/2020 academic year by wel-
coming the new and returning students
and faculty to its campus and held a se-
ries of orientations and activities to ac-
climate them to university life.

During the general university fac-
ulty & staff meeting, AUK President
Dr Rawda Awwad credited the staff and
faculty’s hard work as the foundation for
all that the University has achieved, as
she explains, “Our commitment towards
the success of this institution is more

than often unflinching and unquestion-
ably solid. And this is not simply mere
talk or hearsay: our accreditors think the
same in that they have given us a clean
bill of health with the understanding that
we become sturdier and more effective
at what we do with a keen sense of pur-
pose.”

AUK continued with the series of
orientations with sessions for newly ad-
mitted students. Held at the university
auditorium, the students were welcomed
by President Awwad and the Vice-Pres-
ident for Student Affairs, Dr Hanan Mu-

zaffar who introduced the students to the
dynamic environment on campus that
involves both academic and recreational
events.

Addressing the new students, Dr Mu-
zaffar said, “We extend a very warm wel-
come to our new students and encourage
them to take advantage of all the avail-
able resources on campus so they may
have a holistic collegiate experience. We
look forward to seeing your growth and
accomplishments in the coming years.”

Part of the student orientation were
informational sessions as well as ice-

breaker activities that helped ease nerves
and jumpstart friendships. Following the
orientation, the students were broken up
into smaller groups and taken on a cam-
pus tour led by peer mentors who have
been assigned to guide them through
their first few weeks at university.

The start of the fall semester saw a
series of festivities such as an outdoor
barbeque, sports competitions, an ice
cream social, and an involvement fair
where students familiarized themselves
with all the clubs and organizations that
they could join on campus.
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Drinking problem?: Friends of Bill
W. are available to help. Totally confi-
dential. Email: rohsecretary @ gmail.com

Q Q Q
Narcotics Anonymous: NA can

help with addiction problems. Totally
confidential: 94087800 English/Arabic.
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Cancer online support group:

If you are Cancer patient or fam-

ily member fighting with this deadly
disease, come join our online support
group. Best way of dealing with this
disease is providing support and share
our experience with each other. There
are lot of things which even doctors
can’t tell so be member of this website
and start sharing your experiences which
may help others. October is recognized
as National Breast Cancer Awareness
Month (NBCAM). The primary purpose
is to promote self examination and

screening mammography as the most
effective way to save lives by detecting
breast cancer at early stage. For more
information visit: http:/fightingwithcan-
cer.webs.com/

Latest

WKK painting competition: In the
era, when colours of India fade away,
we lose our legacy of goodness which
we held close to our hearts ... the mu-
tual love and respect drains from us...
to convince there are much more an

artist can do... to convey the message of
social responsibility.

Welfare Kerala Kuwait (WKK) Salmi-
ya Zone has decided to conduct an “All
India Painting Competition” in Kuwait.

Painting competition participants
must be of 25 years old or more. Paint-
ing medium will be with either oil or
acrylic paint All Indians irrespective of
language / states can participate in the
competition.

Prizes are awarded to the first three
winners of the painting competition:

First prize — 8 gm gold

‘Stylish companion’

HUAWEI P30 Pro Limited Edition
Pearl White to make heads turn

KUWAIT CITY, Sept 12: The
HUAWEI P30 Pro has been collect-
ing awards and accolades since its
launch and praised as one of the most
coveted smartphones in the mar-
ket. While new editions have been
launched with solid storage options
or color choices, the new HUAWEI
P30 Pro Limited Edition Pear] White
is sure to make heads turn. But what
makes this new color a must-have
for fashionistas? The stunning de-
sign and premium features that make
it a smartphone experience like no
other.

An all-new look

The HUAWEI P30 series drew in-
spiration for its design from salt flats,
which is then put through a strenu-
ous engineering process with several
hundred coating tests and color ex-
periments, resulting in stunning de-
signs. Now looking to the skies, the
limited edition Pearl White color, is
inspired by the flowing movement
and the clear essence of the clouds as
they float across the salt flats.

This new Limited Edition Pearl
White color is an epitome of luxury,
subtly expressing an essence of class
and elegance. Its unique shades of
white and pink gradient make it the
perfect choice for a fashionista or
even someone who simply wants to
make a statement with their smart-
phone.

A premium experience with
power-packed features

Awarded the Best Smartphone at
European Hardware Award 2019
and MWC Shanghai, the HUAWEI
P30 Pro packs powerful hardware

and premium features aimed at de-
livering exactly what users want. It
comes with the award-winning Leica
Quad Camera setup, the first of its
kind, with 50x zoom and on-board
Al for perfect shots no matter what
the light conditions.

At its heart lies the Kirin 980
chipset, Huawei’s fastest chipset yet
for efficient performance and 128GB
of storage, paired with a massive
4200 mAh battery with the 40W
Huawei Supercharge and support
for 15W Huawei Wireless Quick
Charge.

The HUAWEI P30 Pro also packs
a massive 6.47 inch display with
In-screen fingerprint and HUAWEI
Acoustic Display Technology, al-
lowing for a better viewing experi-
ence. Gaming is boosted as well with
the help of GPU Turbo 3.0, which
enhances graphics for a more im-
mersive gaming experience.

A stylish companion

While the HUAWEI P30 Pro
Limited Edition Pearl White already
complements your style statement,
take it up a notch with the HUAWEI
P30 Pro Glamourous case, which
comes with Swarovski crystals em-
bedded for a stylish and elegant look.
For a price of KWD 209.900, you
can get the limited Special Edition
Gift Box, with both the HUAWEI
P30 Limited Edition Pearl White
and the Glamourous Case, making it
the perfect gift to for your loved one,
or even something to treat yourself
to. Alternatively, you can buy both
the phone and the case separately as
well.

Second prize — 4 gm gold

Third prize — 2 gm gold

For more info contact 99354375,
95514174

We warmly welcome all Indians liv-
ing in Kuwait. Welfare Kerala Kuwait-
Salmiya Zone. For more details log on
to https://forms.gle/Qm4HkoKYrTVR-
6pA37
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India KIP Logo Contest: Since
2004, the Government of India has been
organizing “Know India Programmes”
(KIPs) for the Indian youth diaspora in
the age group of 18-30, with an objec-
tive to connect them with their moth-
erland and to give them an exposure to
various aspects of contemporary India’s
Art, Culture and heritage.

To promote greater awareness among
the PIO youth about KIP (https://kip.
gov.in/), Government of India has
decided to hold a worldwide global KIP
LOGO Contest. The contest is open
to all PIOs irrespective of their age,
nationality, gender. The winner of the
contest will be awarded with a prize of
25-day fully sponsored tour to India as a
KIP participant.

The contest started on Sept 1, 2019,
and the entries will be accepted till Oct
15, 2019. Interested candidates may
please go through guidelines and may
submit their entries directly to PIC wing
of Embassy of India, Kuwait at pic.
kuwait@mea.gov.in.

Guidelines for the Logo Design
Contest for Know India Programme:

Logo Requirements
H Professional: This logo will be
featured on Ministry’s website, social
media platforms and other mediums
(stationery, pamphlets, T-shirts etc). As
a result, the logo should be eye-catching
and legible.

B Theme: Logo must promote the

Know India Programme scheme of the
Government of India which aims — “To
reconnect the Indian diaspora youth of
the age group 18 to 30 years with their

Indian roots”.
M Color: There are no limitations and
any colors may be used. However, logo
must look good in color (if any) or black
and white. The logo may be created us-
ing pencils, crayons, markers and paint.
Also, the logo may be created with a
computer drawing program.
M Integrity: Logos cannot contain
copyrighted material. There should be
no watermarks on design entries. Logos
must have been created and edited by
the contestant(s). Logos may not include
images or licensed images that have been
previously published. Logos must be
easily reproducible and scalable for large
and small formatting. The logo should be
simple, not be complicated or confus-
ing, and all elements must be discernible
when reproduced in smaller sizes
Participation Eligibility Cri-teria
The competition is open to all People
of Indian Origin (PIO only)
Contest Details
M Winners will be selected by the Min-
istry of External Affairs. Contestants
agree that the Ministry may publish their
logo and name(s) and may use both for
advertising campaigns and/or market-
ing materials in the future. Contestants
assign all ownership rights, including all
intellectual property rights of the logo,
to Ministry of External Affairs, Govern-
ment of India. Additionally, the Ministry
may alter, modify or revise the Logo
‘The Ministry also reserves the right to
not select a winner if, in its sole discre-
tion, no suitable entries are received.
How to Enter the Contest
B The contest begins on Sept 1, 2019.
Submissions will be accepted through
Oct 15, 2019. Winner will be announced
via the website of the Ministry and its
Missions/Posts, social media websites
and by direct contact to the winners’
email accounts. In order for the entry
to be submitted and reviewed by the
judges, all entries must be:
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